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Getting to Why in Analytics

Ease of Use Trust Relevance

For Everyone Security Accuracy Expert Guidance

Scale
Usage | Data | Compute
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DEMO:
SPOTIQ IN ACTION



SpotlQ Brings out the Human & System Synergy

Human Domain Massive
Knowledge, Compute
Experience

Global Usage

Filter, Ilterate &

Search (Pull) Significant

Unexpected
Changes (Push)
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Beyond Change - More Out-of-box analysis to Why

® e &
Outliers Trends Correlations Clustering Comparisons
"Is there a Product "How is Sales of a "Is there a "Are there groups "What is causing
that has more Product trending?” correlation between of customers for the change in sales
returns than Returns and brand purchased?” of a store in 2019
others?” Household Income” vs 20187”
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Introducing “What if”

SpotlQ found 5 insights by analyzing 5.07M+ rows in 6.76 seconds.
Avg Sales changed from 170.51 to 164.87 (3.3%) between 01 August 2019 (Date) and 01 September 2019 (Date).

Original Query: Q average Sales last month 2 months ago monthly sort by Date monthly descending

What-If percent change in Avg Sales by Age Group What-If percent change in Avg Sales by Department
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b) 30-49 d) 65+ a)18-29

If Avg Sales for Meat(Department) had not changed, the decrease

If Avg Sales for b) 30-49(Age Group) had not changed, the decrease
would have been only 2.27% instead of 3.3%.

would have been only 1.4% instead of 3.3%.

Is this insight useful ? 4@y @I Is this insight useful ? y@§ @
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Understand How We Got There

BEYOND. 2019



. Q lastmonth 2 months ago  total sales for 01 september 2019 (date)  total sales for 01 august 2019 (date) x  SearchiQ
a <
change percentchange tue sortby change descending agegroup  abs change threshold  true
Choose sources
Copy of Change in Total Sales between 01 August 2019 (Date) and 01 September 2. FUIE SN S
Q
) Retail Sales v Date (Select) ~ either_row true ~ Abs Change Threshold true ~
~ Formulas
X Abs Change Threshold /
X Change ’ Age - Total Total Sales for 01 Total Total Sales for 01 oo & percemcn
X Percent Change s Group mz‘;m September 2019 (Date) August 2019 (Date) ange rcent Change
X Total Sales for 01 Aug... /
X Total Sales for 01Sept... 7 b)30-49  true 625,336 541,771 83,565
X either_row 7
95064 tve 36716 265200 nse
#1829 e 301,939 349,150 42780
965t e 196281 165,796 30485
1 1.55M 132m 228K

Transparency: Building Trust with the System

Original Query: Q1 Saes

monthy.

Changein

Change in Bddlotes

s this nsightusetul? 3 Q1 Is s Insightuselul? 3 @1

b) 30-49 c) 50-64 a)18-29

"b) 30-49" has the largest change out of 4 values. Accounts for 36.60%

nftntal incroaca

3)and 0° Changein To

® SpotlQ analyze
4 Download
/' Edit
® Copy and edit
Gifts
"Gifts", "Phot}

values. Acco

% Gross Margin by Product Name

0

Choose sources

Q

» Retail Sales

Analysis details CLOSE

ave different insights for % Gi - spotiq performed 2448 drills and discovered
839 insights. Showing 23 out of 839 insights.

No insights discovered.

sales. store region
Retail Sales Re

les

Showing 1 out of 61 insights.

sales. product name
Retall Sales Retail S

es

No insights discovered.

Analysis detals

Algorithm: StdDev Mean
Mean: 40,84

Std Dev: 7867
Multiplier used for analysis: 4

Q_ botioms0sontby

product name x  Seachia
date = july 2019

Copy of % Gross Margin by Product Name

L

v - Dae v
ProductName % Gross Margin 1

Portands et 20000

Vidasourco Staak 43750

TopuaiyPaer 14350

Photography 5000
Paper
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Getting to Why: Life Cycle

Communication,

Time to Detect Diagnosis Root Cause Remediation Action
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Introducing Monitor

« Stay on top of Metrics important for your business
» Track historical data and trend automatically

[Follow] Daily updates of metrics you follow

SPOTID
L]
< Back
Hi Stefanie Sun,
Total Tea Sales e Here are the latest changes to what you're following.
Total Tea Sales: 8,263,281. Down by 11% since July 29th W M 3M 1Y T ¢ Total Tea Sales: 8,263,281. Down by 11% since July 20th.

8,263,281 1 1%

6,172,242 P 21°%(908,961) 8,263,281

Average Coffee Revenue: 9,201,826. Up by 16% since July 29th.

9,201,826 T16%

Total Wine Profits: 44,210, 028. No change since July 2%h.——————————

44,210,028 0%

Total Wine Profits: 44,210,139. Up by 0.00% since July 29th. -~

44.2M 70.00%
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Monitor

Q sales x  SearchlQ [|

Monitoring

Total Sales = 10 - Total S .e x Started

) 62 CC

Total S... 1 0 o -

Total Sales

62,603,251.21

1rows total
62.6M
Total Sales
n

Search

[Follow] Daily updates of metics you follow

Total Tea Sales

Total Tea Sales: 8,263,281, Down by 11% since July 29th wWom oW v T Totr o Slo:263.281. Do by 7% ince July 290
8,263,281 L 1%

‘Average Coffeo Revenue: 9201826, Up by 16%

9,201,826 116%

Total Wine Profts: 44,210, 028, No change since July 29th.

44,210,028 0% \ Otlfy users of

Total Wine Profts: 44,210,139, Up by 0.00% since Juy 29th.

a42m +0.00% changes

Consume Diagnose
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Getting Up Close and
Personal with your Data

Tim Johnson

Head of Insurance Operations, Suncorp




» 10 year aspiration to bring business
closer to their data

 Drive front line ownership and
accountability

» Uplift operational effectiveness and
agility

« Owning the answers and increasing
decision confidence

* Answering questions that we have
never asked
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What?

» Key operational data across sales,
underwriting and claims

« Keeping it raw and getting close to our
data

* Maximising sharing and reuse
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Ensuring data engineering is kept to a
minimum beneath ThoughtSpot

Differentiating data “topics” inside
ThoughtSpot to reduce data
duplication

Heavy coaching of business users and
Building a strong community of
practice

Showcasing actual use cases to spark
innovation

Keeping the barriers to entry low
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What else?

We have a groundswell of appetite
from the front line

Unintended (positive) consequences

Unlocking insights directly with the
business decision makers

Catalyst effect
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SUNCORP @ Progressive

Leasing
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